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	Job Title
	Marketing Manager

	Reports To
	Director of Marketing and Communications

	Scope
	UK 

	Department
	Sales and Marketing

	Job Family
	Marketing and Communications

	Grade
	8 / Aon 6 / WTW AMK000 P4

	Behavioural 

Competency Level
	2


	Our Mission 

	To give patients control of their health through knowledge, choice, convenience, and connection.


	Your Job Family Purpose

	This family is dedicated to revenue generation from both new business and existing accounts. They own and manage all direct sales channels and the bid and marketing activity required to support delivery of targets through those channels.

Marketing roles are concerned with brand development, relationship marketing, market and customer insight and commercial effectiveness of marketing campaigns and are responsible for meeting lead generation targets

	Your Role Purpose 

	The marketing manager for will work across the business (NHS, Pharma, Rare, Connected Health and Private Services) to develop and deliver our high-level strategy into marketing activities that will support and drive the growth of the business.  The ideal candidate will be able to work as part of a team to offer marketing direction to our business development teams. 

	Our Values 

	[image: image3.png]‘/Sciensus




[image: image1.png]We are passionate We are ambitious
about every to be the best
patient’s health g







	Your Key Deliverables 

	· Be part of a team of expert marketers supporting the implementation of our marketing strategy with a focus on key customer groups – including patients, clinicians, pharmaceutical and US biotechs
· Plan and implement integrated multi-channel marketing activities and campaignsin order to drive key brand metrics – including social media, PR, media, digital and internal communications

· Partner with internal and external stakeholders to ensure alignment across the business

· Lead and gain approval for brand marketing activity through the internal review processes and ensure compliance with brand guidelines, regulatory affairs and legal

· Utilise in-depth marketing research and customer insights to execute effective marketing campaigns 

· Collaborate closely with the CRM manager to develop customer journeys, target segmentation, marketing analytics and audience profiles

· Build and maintain productive relationships with colleagues, customers, Key Opinion Leaders and professional body leadership
· Design and support external events
· Effectively manage relevant external agencies

· Proactively stay up to date with the competitive horizon, identify issues and recommend solutions



	Our Regulatory Responsibilities

	· Adhere to (CQC/ GDP/NMC/GPHC / ICO) standards relevant to role 

· Chair / Attend all relevant committees aligned to remit of the role 

· Be aware of all responsibilities relating to Infection Prevention and Control



	Your Skills and Knowledge 

	Education:

· Bachelor’s Degree in Marketing or related subject

· Experience working in a science, pharmacy or health related marketing environment

· Outstanding presentation skills

· Proficient in Microsoft Office (PowerPoint, Word, Excel) D365 marketing App (an advantage)
· Experience with Hubspot an advantage

· Copywriting experience

· Team player able to work collaboratively with a matrix organisation

· Must exhibit leadership skills, ability to perform in fast paced environments and ability to influence

· Self-starter who functions well independently or within a team

· Strong oral and written communication skills required



	Your Accountability

	Size of the unit
	· Contributing Group EBITDA performance 

	Direct Report units
	· N/A 

	Indirect Report units
	· N/A 
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